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https://www.youtube.com/watch?v=98ZD6WUatk8&t=3s




County Health Rankings
Comparison to Other Counties

Marin County ranked in the top 5% in:
- Premature death rate
- Adults self reported health 
-Mentally unhealthy days
- Adult obesity
- Teen birth rate 
- Uninsured adults
- Primary care physicians per capita
- High school graduation
- Unemployment
- Children in poverty 
- Physical activity
- Violent crime rate 
High food environment index
-Low rate of preventable hospital stays
-Low violent crime rate

Ranked in the top 10% in:
-Low percent of adults reporting fair or poor health

-Low average number of mentally unhealthy days

-High access to exercise opportunities

-High dentists per capita

-High mental health providers per capita

-High percent with some college

Ranked in the top 25% in:
-Low number of physically unhealthy days
- Adults without social/emotional support
- Low percent driving alone to work

Ranked in the top 15% in:
-Low percent of adults who smoke
- Low percent of children in single-parent 
households 
- Low average daily air pollution



Marin County ranked in the bottom 50% in:
- 1Excessive Drinking

-1DUI rates

-2Drug poisoning mortality rate

1 Data collected from Behavioral Risk Factor Surveillance System 2006-
2013.
2 Drug poisoning deaths was an additional measure and did not 
contribute to the overall county health rankings.



https://www.youtube.com/watch?v=hCA_rTvBOU8
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Prevention 

Action Team

Data Collection and 
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Law Enforcement Action 
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Data, Messaging, Policy

Backbone Support: HHS

Prescribers and Pharmacists 

Action Team

https://www.youtube.com/watch?v=fGyhnafhBMA&t=1s


California Opioid Safety Network 

Leaders: medical societies, county 
leaders, public health, hospitals 

Participants: medical providers, 
pharmacists, law enforcement, 
consumers and families, addiction 
treatment, health plans, and 
others.

Priorities:
• Opioid over-prescribing 
• Access to addiction treatment
• Naloxone and harm reduction

Local leaders coming together to fight the epidemic, connected across state





The Life of a Pill: Pharmacists Role

Manufacture Marketing Prescribers Pharmacists

Community

Safe Use Unsafe UseDisposal





Marin prescribers and community members want 

alternatives to opioid therapy for pain.

60% of Marin residents surveyed were interested in 

learning about alternatives to opioid therapy for pain.

80% of Marin prescribers wanted resources for non-opioid 

pain management.

Source: RxSafe Marin Community Survey and Narcotic Prescribers Survey, 2015







Strategic Goal: Data Action Team

• Goal: 

– Marin County will have county-wide relevant data on 
prescription drug misuse and abuse

• Actions:

– Develop a report card with 5-10 key data elements to 
track prospectively

– Engage community in selection of indicators of 
greatest relevance and disseminate through CBP 
Action Team



Draft Report Card



https://insight.livestories.com/s/v2/final-rx-safe-marin-report-card/36815eef-8a03-49bb-a045-8b4ade1148c0/?token=eyJhbGciOiJIUzI1NiIsInR5cCI6IkpXVCJ9.eyJ1c2VyX2lkIjoiNTRmNzY4ZmVhNzUwYjM3MThiZGY2OWRmIiwiaWF0IjoxNTI4MjM2NzMwfQ.uOSdeQpTEGUfFdvFiYXbRQHE2YZK7hk2QxvMW0f-SrQ
https://insight.livestories.com/s/v2/preventing-the-next-opioid-overdose/aa67c27f-1b19-42ca-8bd3-178f26afc91f/
















Storytelling The Epidemic

Video! Video! Video!
Use your 

smartphone.
Use live video 

options.

Tell the audience 
about the opioid 

epidemic through a 
story, ideally a 

person.

Be relatable. 
Deliver stories via 

alternative 
platforms.



Storytelling Through Video

Videos up to 2 
minutes long get the 
most engagement.

Viewers retain 95% of 
a message when they 

watch it in a video 
compared to 10% 
when reading it in 

text.

The average user 
spends 88% more 
time on a website 

with video.



45% of people watch 

more than an 
hour of Facebook or 

YouTube videos a week

Tip

Use the slideshow 

function on Facebook 

to turn pictures into a 

short animated video 

slideshow



Susan’s Story
Michaela’s Story

Susan’s Story – Short
Michaela’s Story - Short

https://www.youtube.com/watch?v=wF-rdZqHTCI&t=73s
https://www.youtube.com/watch?v=wF-rdZqHTCI&t=73s
https://www.youtube.com/watch?v=IcSsW9B6JR0&t=3s
https://www.youtube.com/watch?v=9TpjKGFAjyg&list=PLFufX8XE9UdzzTWhZXjCRY6aJzE53Ej26&index=10
https://www.youtube.com/watch?v=Oyqwb6adnCY&index=8&list=PLFufX8XE9UdzzTWhZXjCRY6aJzE53Ej26












www.RxSafeMarin.org
RxSafeMarin@gmail.com

Facebook.com/RxSafeMarin

Instagram @RxSafeMarin

Twitter @RxSafeMarin

#RxSafeMarin

STAY CONNECTED!


